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Director, Washington D.C. Office
American Health Information Management Association

Gary I. Friend
Vice President, Government Relations and Marketing
The Dun & Bradstreet Corporation
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Executive Vice President, Government Relations
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Director of Communications, Canadian Direct Marketing Association

Robert Merold
Vice President, IMS America, Ltd.

Kathryn Montgomery
President and Co-founder, Center for Media Education,

Bill Nielsen
Associate General Counsel, Kellogg Company

Gerald O'Connell
Managing Partner, Modem Media

Paul Petruccelli
Senior Food and Drug Counsel, Kraft Foods
American Advertising Federation

Ronald Plesser
Piper & Marbury

Ariel Poler
Chairman and Founder, I/PRO (Internet Profiles Corporation)
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Member of the Board of Directors and Media Liaison
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Product Manager 1, CompuServe
Direct Marketing Association

Joel Reidenberg
Associate Professor, Fordham University School of Law

Paul Resnick
Technical Staff, AT&T Research
Platform for Internet Content Selection

Gordon A. Ross
CEO & President, TROVE Investment Corporation & Net Nanny Ltd.

Marc Rotenberg
Director, Electronic Privacy Information Center

Chuck Runge
Vice President Business Development, New View Communications (Specs for Kids)

Shirley Sarna
New York Attorney General's Office
National Association of Attorneys General

Robert Sherman
Paul, Hastings, Janofsky & Walker,
General Counsel, Direct Marketing Association

Wendy Simpson
Co-founder and President, SafeSurf

Robert Ellis Smith
Editor, Privacy Journal

Craig Stevens
Director of Research, Digital Marketing Services, Inc

Andrew J. Strenio, Jr.
Hunton & Williams

Albert Vezza
Associate Director, Laboratory for Computer Science, MIT
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Chairman, World Wide Web Consortium

Jackie Ward
Maryland Attorney General's Office
National Association of Attorneys General

Bryan Waters
Vice President Technology and Production
McGraw-Hill Home Interactive

Daniel Weitzner
Deputy Director, Center for Democracy and Technology

Barbara Wellbery
Chief Counsel, National Telecommunications and Information Administration
U.S. Department of Commerce

Alan Westin
Professor of Law and Government, Columbia University
Publisher, Privacy & American Business

Victor Zimmermann
Ingenius
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